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3 Characteristics of Portfolio companies

Consistent performers (Long Track record) 

Stability in Earnings 

Quality at reasonable Price
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Portfolio Performance driven by 

High Growth in earnings Which is factor of 

Clean Accounting Policies 

Superior capital allocation

High Entry Barriers (Sustained moat)

Regular Rebalancing

Increase/decrease allocation with change in price which make valuation attractive
or vice versa



Webinar on Portfolio Strategy - BlueChip

04Webinar on Portfolio Strategy - BlueChip28-10-2020

Benefits of Bluechip

Portfolio of well known growth oriented large companies

High quality companies witness low drawdown in adverse times 

Portfolio likely Recover Faster than Benchmark index during adverse
market conditions
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Current Portfolio
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Market cap Allocation

Large Cap

Mid Cap

Cash
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Sector Allocation

IT - Software Services

Pharmaceuticals & Drugs - Global

Telecommunication & Retail

Cash

Fertilizers

Pharmaceuticals & Drugs - Domestic

Pesticides & Agrochemicals

Pharmaceuticals & Drugs - API

Paints

Insurace - Life



Larsen & Toubro Infotech Ltd. (Allocation: 13%)
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Investment Rationale

Outlook & Valuation
LTI is the best placed structural bet in midsized IT service company.  LTI has the potential to deliver mid-single USD revenue growth for FY21. We are bullish 
on LTI, given high growth in digital solutions, strong deal pipeline and limited exposure to travel, hospitality and retail. LTI is currently trading at 25x FY22 E 
earnings.

Strategy in place in respond to Covid:  LTI’s 3X3 strategy 1) Customer �rst, 2) Resiliency in operations, 3) Protect P&L - is working well. LTI has provided 
some of its customers with speci�c time bound commercial concessions that will enable them to continue their IT programs with LTI. LTI’s strong focus 
remains on driving operational e�ciency. LTI’s “GRIT Alliance” framework has a strong focus on growth, increasing resilience, innovation and teamwork.

Well diversi�ed portfolio:  LTI has de-risked its portfolio with strong diversi�cation across verticals. Banking & Financials services (BFS) contributed 
27.6%, insurance (INS) at 17.8%, Manufacturing (MFG) at 16.8%, Energy and Utilities (E&U) at 11.4%, Consumer packaged foods, Retail & Pharma (CRP) at 
11.3%, while Hi-tech & Media contributed 11.2% of total consolidated revenue of FY20. Geography wise North America contributes 69% of total consoli-
dated revenue, while Europe and Rest of the World contributes 15.8% and 15.3%. 

 Rs in cr.   Net Sales   EBITDA   PAT   EPS  
 FY18  7307 1155 1080 65
 FY19  9446 1883 1516 87
 FY20  10879 2029 1521 87
 FY21E  11423 2330 1714 98
 FY22E  13022 2790 2073 118



Infosys Ltd.  (Allocation: 12%)
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Investment Rationale

Outlook & Valuation
We remain positive on the stock given strong new deal signings, improving operating margins, healthy pipeline, robust digital business growth, reduction in 
attrition, and narrowing valuation divergence as compared to TCS. Infosys is currently trading at 25x FY22 E earnings.

Structural changes in the IT industry:   We believe that to navigate businesses through the current crisis, digitization and use of technology will be of 
prime importance. There is high demand for services like i) digital transformation, ii) cyber security, iii) cloud. 

Robust growth in Digital revenue:  Digital services and solutions contributed 39% of revenue in FY2020 as compared to 31% in FY2019. For Q2 
FY2021, digital revenue grew by 25.4% YoY in constant currency (CC) terms and now contributes 47.3% of total revenue.

Strong Revenue growth with Margin improvement:  For the last 2 consecutive quarters Infosys has been showing strong growth in revenues as well 
as expansion in margins. Marginn improvement was led by lower spends on brand building, deferral of wage hikes , increased o�shore utilization and 
lower travel because of work from home.

Strong momentum in large deal wins:  Management indicated that the company’s deal pipeline was very healthy. In Q1 FY2021, Infosys signed its 
largest deal in its history, which could be worth $1.5 billion.

  Rs in cr.     Net Sales     EBITDA     PAT     EPS   
  FY18   70522 18893 16100 36
  FY19   82675 20170 15410 35
  FY20   90791 21756 16639 39
  FY21E   98740 25015 18050 42
  FY22E          1,06,510  25896 19012 45



Reliance Industries Ltd. (Allocation: 11%)
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Investment Rationale

Outlook & Valuation
We expect digital services segment to capture the incremental growth opportunities. Strong technological partners will bring in synergies and technical as-
sistance. The stock is currently trading at 20.7x FY22E EPS.

Jio platforms will be key driver of growth going forward:  The company indicated on �ve growth drivers for its digital platforms: Mobile broadband, 
JioFiber, Enterprise Broadband, Broadband for SMEs and Narrow band Internet-of Things. Further, Jio is also making rapid progress in Azure cloud part-
nership with Microsoft.

Global investments in its digital platform will aid in deleveraging its balance sheet:  Jio platforms received investments from thirteen investors 
along with strategic partnership with Facebook and Google which has helped it in accelerating its deleveraging initiative and further it has helped them 
reposition Jio Platforms as a quasi-technology company. 

Consequential in-roads achieved in the telecom business:  Jio has witnessed healthy addition to its user base since launching its services in Septem-
ber 2016. Jio has not only revolutionised India’s telecommunication industry but also digitised its hinterlands through its network penetration.

Retail segment will provide impetus to growth:  Reliance Retail continues to grow in scale, driven by new store expansion across the geography, im-
proving store throughput and favourable product mix. We believe roll-out of the digital commerce initiative, JioMart will open up further growth oppor-
tunities for the organised retail business, leveraging the best of their digital platforms.

Rs in Crores Revenue EBITDA PAT EPS 
FY18 391677 64176 36075 61
FY19 569209 83918 39837 67
FY20 596743 88217 39880 63
FY21E 512252 93133 47866 76
FY22E 638761 134366 70817 105



Coromandel International Ltd. (Allocation: 10%)
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Investment Rationale

Outlook & Valuation
We expect the company to grow on the back of building power brands, investing in R&D and data analytics, and strengthening their e�ciencies across the 
value chain. The stock is currently trading at 15.3x FY22E EPS.

Established player in India's phosphatic fertiliser market:  The company is the second-largest player in the phosphatic-fertiliser industry in India with 
a market  share of around 17%. The company continues to focus on building di�erentiation through value-added, unique product o�erings and market 
development through integrated nutrient and agronomist teams. 

Crop protection segment to provide incremental growth:  The company is the 5th largest Indian player in crop protection segment through wide 
product portfolio covering approximately 60 brands. During April 2018, it acquired the bio-pesticides business of E.I.D. Parry India Ltd, which has further 
diversi�ed the product pro�le under the crop protection business.

Focus on brand building rather than just being a commodity business:  The company's �agship brand Gromor, has strong recall among customers 
and commands a premium in its key markets. The company’s main focus is to build its brands and move away from being a commodity business.

Capacity expansion to propel growth:  The brown�eld expansion project of the phosphoric acid facility at Vishakhapatnam has been completed in 
October 2019. With this, the Vishakhapatnam unit will become self-su�cient for its  phosphoric acid needs.

Rs in Crores Revenue EBITDA PAT EPS 
FY18 11083 1256 692 24
FY19 13225 1443 720 25
FY20 13137 1731 1064 36
FY21E 14531 1947 1219 42
FY22E 15347 2103 1332 45



Asian Paints Ltd. (Allocation: 6%)
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Investment Rationale

Outlook & Valuation
The company has reported strong performance on back of sharp recovery in demand for painting as well as home improvement category and gaining 
market share from both unorganized and organized players. Further, we expect the company to put in lot of e�orts on other allied segments such as water-
proo�ng and has bigger plans for home décor which will act as an additional growth driver. The stock is currently trading at PE of 62.3x FY22E EPS.

Strong established brand:  Asian Paints has earned the trust of consumers to become a name that is known and loved by billions. The company brands 
are leaders in the markets they operate in. Even though the underlying product is a commodity chemical product, creative advertising has built strong 
brands and created a strong emotional connect with consumers.

Market leader in the domestic paints industry:  In the decorative paints segment, which comprises about 70-75% of the Indian paints industry, the 
company has 58% market share. It also has a healthy position in the automotive industrial coatings segment with a market share of about 20%. Stronger 
logistics and brands become invaluable for paint companies; this helps the company to pass on a rise in costs to customers.

Consistent quest for innovation:  The company remains an agile and responsive world-class innovation led organization that is constantly adapting to 
evolving customer aspirations and catalyzing its growth possibilities across existing and future businesses. The company has been constantly undertak-
ing research of color and its myriad in�uences on lifestyle in India.

Rs in Crores Revenue EBITDA PAT EPS 
FY18 16887 3207 2052 21
FY19 19240 3766 2173 23
FY20 20211 4162 2728 28
FY21E 19592 4338 2778 29
FY22E 22502 5041 3260 34



Cipla Ltd.  (Allocation: 6%)
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Investment Thesis

Outlook & Valuation
Cipla dominates and enjoys leadership position in the respiratory therapy & its e�orts and focus to unlock opportunities in this therapy is well placed for 
future growth. Ramp up of Albuterol and early completion of Phase III clinical trial of Advair diskus (Fluticasone) will be the next growth drivers. Cipla’s
domestic business is on track after disruption in trade generic business. We remain positive on Cipla limited for long term. The stock is trading at ~30xFY22 
EPS.

Cipla receives �nal approval for generic version of Proventil® HFA Inhalation Aerosol:   Cipla’s Albuterol Sulfate Inhalation Aerosol 90mcg (base)/ac-
tuation, is the �rst AB-rated generic therapeutic equivalent version of Merck Sharp & Dohme Corp’s Proventil® HFA Inhalation Aerosol. AG generic equiv-
alent of Aerosol had sales of $153m.

Successful completion of Phase-3 clinical study for generic version of GSK’s Advair Diskus®:   Cipla has successfully completed Phase-3 clinical e 
study for �uticasone propionate and salmeterol inhalation powder. 

Cipla receives �nal approval for generic version of AstraZeneca Pharmaceutical’s Nexium®:   Cipla has received �nal approval for Esomeprazole 
from US FDA. Cipla is the �rst company to �le for the 10mg strength. 

Cipla One-India Strategy to boost domestic business:   Cipla operates under 3 segments in India i.e. Branded, Trade generics and Consumer business. 
Cipla recently launched its “One-India Strategy” where it is bringing together all 3 businesses together. The company has shifted some products from 
trade generics to its Consumer division which will help to drive pro�tability. We believe this strategy will bring good portfolio synergies and one distri-
bution will deepen channel engagement, strategic partnerships and smart analytics.

(In Rs Cr) Sales EBITDA PAT EPS 
FY18 15219.26 2826.41 1413.31 17.53
FY19 16362.41 3170.85 1509.61 18.97
FY20 17131.99 3205.97 1546.96 19.16
FY21E 17825.4 3511.6 1780.09 22.08
FY22E 19409.73 3978.99 2114.13 26.22



Divi’s Laboratories Ltd. (Allocation: 6%)
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Investment Rationale

Outlook & Valuation
Divi's has high earning visibility with backward integration and expanded capacities in place. With both the plants successfully inspected, we believe com-
pliance risk is behind. Strong balance sheet and capex cycle is almost over.. We believe Divi's is a structural compounding story with strong return ratios and 
healthy balance sheet. Divi's is trading at 38x FY22 E earnings

Favourably placed to bene�t from CRAMS:  The innovators have started to outsource activities during research/development as well as commercial-
ization to minimize cost and improve pro�tability. Divi's being a market leader in APIs is well placed to take advantage of this opportunity.

End of capex cycle:  Divi's is almost at the end of signi�cant capacity expansion worth Rs.1700 cr. to cater to the increasing generics business & innova-
tor’s increased outsourcing needs. We expect full bene�t of expansion on revenues io accrue n FY22.

Backward integration bene�ts to start showing results:  With commissioning of new intermediate plant, margins are expected to improve and de-
pendency on China to reduce further. Divi’s has spent Rs. 300 cr. towards debottlenecking and backward integration at unit-1 and unit-2. Over last few 
quarters gross margins have expanded mainly because of backward integration initiatives in a few major intermediates.

Rs in cr. Net Sales EBITDA PAT EPS 
FY18 3891 1269 877 33.04
FY19 4946 1873 1353 50.96
FY20 5394 1822 1376 51.85
FY21E 7013 2547 1781 67.08
FY22E 8275 3095 2164 81.54



PI Industries Ltd. (Allocation: 6%)
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Investment Rationale

Outlook & Valuation
We believe the CSM business will continue to post resilient growth in the future on the back of newer capacities, new molecules, new clients and healthy 
order book. The stock is trading at ~45X FY22E EPS.

CSM business to grow sequentially:   Increased demand for existing CSM solutions and increased requirement by innovator companies. Management 
has indicated 20% sustainable growth rate in CSM in the coming 2 to 3 years, with margin improvement by up-to 100 bps.

Focus on innovation:   PI Industries has always given preference to innovation and is known for its technical expertise. Company has launched 3 mole-
cules in FY20. Management has guided for LAUNCH OF another  3 to 4 new launches in FY21.

Wide geographic reach and large distribution network:   PI Industries has a legacy over 6 decades into agrochemical industry, The company is pres-
ent in more than 30 countries & has more than 10000 distributors globally.

Strong order book in CSM:   CSM division contributes around 66% of revenues in FY20; it is the major growth driver in company’s top line. Company 
has seen a global demand revival in Agchem industry. Company has order book of US$ 1.5 billion.

Capex guidance raised:  To cater to increased demand the company is continually increasing investments in capacities. It has raised capex guidance to 
Rs 150 crores for FY21E.

(In Rs Cr) FY18 FY19 FY20 FY21E FY22E 
Sales 2277 2841 3367 4040 4929
EBITDA 495 576 718 846 1060
PAT 367 410 457 592 739
EPS 27 30 33 39 49



Syngene International Ltd.  (Allocation: 6%)
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Investment Thesis

Outlook & Valuation
Syngene is on track to complete huge capex of approximately Rs.1,400 crore out of which 55% is completed, and balance is expected to be complete by the 
end of current �nancial year. The management is con�dent of achieving asset base of $550 million by FY21 and 1x asset turnover in the next 18 to 24 
months. Syngene is currently trading at 54x FY22E EPS.

Higher R&D outsourcing trend likely to increase:   : Syngene o�ers an opportunity to participate in the rising trend of higher R&D outsourcing by 
global pharma companies. Global pharma companies prefer outsourced R&D as they are facing operating margin pressure due to higher compliance 
cost and rising competition.

Fully vertically integrated platform:   Syngene has vertically integrated platform, which is a big advantage for it as global pharma companies increas-
ingly prefer integrated contract research organizations (CROs). 

Intends to transform from CRO to CRAM:  : Syngene intends to evolve from a contract research (CRO) organization into a contract research and manu-
facturing services (CRAMS) organisation with commercial-scale manufacturing capabilities in order to leverage its existing relationships with clients and 
provide forward integration on drug discovery and development.

Huge addressable market:  We see huge growth in R&D budgets of global pharma companies due to their e�orts to regain lost revenue from expiries 
of patents and emergence of new types of therapies, such as biologics, gene and stem cell therapies. 

 Rs in cr.   Net Sales   EBITDA   PAT   EPS  
 FY18  1423 390 305 8
 FY19  1826 535 331 8
 FY20  2012 602 411 10
 FY21E  2253 699 351 9
 FY22E  2704 838 422 10



Abbott India Ltd. (Allocation: 5%)
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Investment Rationale

Outlook & Valuation
We believe Abbott’s strong track record in power brands and competence of new launches on a fairly consistent basis (100 products in the last ten years) will 
help propel growth. We expect Abbott to continue deliver higher growth because of new product launches and increased focus in sub-therapies. The stock 
is currently trading at 42.1x FY22E EPS.

Established player and has leadership position:  Abbott India has a leadership position in 10 brands and plans to build 10 more to drive growth by 
entering newer therapy areas like menopause and liver disease to tap “unmet needs”. 

New product Launches will provide impetus to growth:  The company has launched 21 new products in FY20 on the back of innovation and agility. 
Some of these products are doing extremely well, displaying potential for even further growth. The company is also focused on taking a few of its exist-
ing brands on the OTC (over-the-counter) platform, like recently Crema�n, became the newest entrant into the OTC category.

Focus on high growth segments:  The company has restructured its portfolio into key business areas like women’s health, gastroenterology, consumer 
care, CNS, metabolics, general care and vaccines to achieve a market-beating performance during the past few years.

Rs in Crores Revenue EBITDA PAT EPS 
FY18 3299 523 401 189
FY19 3679 604 450 212
FY20 4093 756 593 280
FY21E 4481 871 691 326
FY22E 4998 996 786 371



HDFC Life Insurance Company Ltd. (Allocation: 5%)
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Investment Rationale

Outlook & Valuation
We expect the company to sustain its performance across key metrics and capture incremental growth opportunities for both protection as well as annuity 
business, given their wide bouquet of product o�erings. The company has strong brand, good parent support, diversi�ed distribution network and is one of 
the most consistent performer in terms of growth vis-a-vis its peers. The stock is currently trading at 4.9x TTM P/Embeded Value.

Innovation remains the key:  HDFC Life Insurance aims to o�er need-based and customer-centric products which address the core needs of their cus-
tomers across each stage of their lives. Their track record has provided them with signi�cant experience and know-how to develop and provide insur-
ance products across various customer segments, economic conditions and market scenarios. 

Strong brand and well-established market presence:  The company has grown by leaps and bounds to become one of the trusted brands in the life 
insurance sector. We believe that company have earned a reputation as an industry leader in quality and service excellence in the Indian life insurance 
markets by staying relevant to customers and providing them with needs-based product solutions.

Diversi�ed Product mix:  HDFC Life o�ers a wide range of products in protection, savings and retirement lines. It maintains a diversi�ed product port-
folio covering segments across the individual and group categories, namely participating, non-participating, protection term, non-participating protec-
tion health, other non participating (such as savings, pension and annuity products) and unit-linked insurance products.

Rs in Crores Net premium Surplus PAT 
FY18 23371 1095 1109
FY19 28924 1351 1277
FY20 32224 971.4 1295
FY21E 35350 1392 1358
FY22E 42411 1657 1595



Alkem Laboratories Ltd.  (Allocation: 4%)
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Investment Thesis

Outlook & Valuation
We expect strong revenue growth led by new launches and market share gains in existing products over next 2 years. Savings on marketing expenses and 
better operating leverage will drive margin expansion. Alkem is currently trading at 19.4x FY 22 E earnings.

Market Leader in key therapeutic segments:  Alkem has maintained its leadership position in anti-infective with market share of 12% The company 
ranked 1 in Anti-infective (key brands – Clavam, Taxim, Xone), ranked 3 in Gastrointestinal (key brands – Pan, Ondem), ranked 3 in Pain / Analgesics (key 
brands – Fencata, Sumo) and ranked 4 in Vitamins / Minerals / Nutrients (key brands – A to Z Ns, Gemcal). 

U.S. business to witness robust growth:  For FY20, U.S. business grew 16% YoY while for Q1FY21 U.S. business grew by 25.8% YoY, in dollar terms, 
growth stood at 22.7%. This strong growth is driven by new product launches and market share gains in existing products. We expect product approvals 
from U.S. FDA to gain pace as all manufacturing facilities in India and U.S. are U.S. FDA compliant.

Strong product pipeline:  Alkem has strong product pipeline of 144 ANDAs already �led with U.S. FDA, with more than 72 ANDAs are yet to be com-
mercialized. For FY20, Alkem �led 18 ANDAs during the year, received 22 approvals including 6 tentative approvals and launched 14 new products in the 
U.S. market.

Well established distribution network:  Alkem has invested heavily in improving its reach; The company has more than 7000 stockists spread pan 
India serviced by 10,000+ MRs We expect operating leverage to play out as MR productivity improves.

 Rs in cr.   Net Sales   EBITDA   PAT   EPS  
 FY18  6401 1009 631 53
 FY19  7357 1120 761 64
 FY20  8344 1473 1149 94
 FY21E  9346 2013 1525 128
 FY22E  10748 2222 1659 139



Opulent Investment Adviser Private Limited is registered as an Investment Adviser with SEBI bearing registration Number INA000011644 as per Securities and Exchange Board 
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